
2007 Spring Seminar Sponsorship Proposal

Using the New Media to Engage Your Customers
How blogs, podcasts, and other Web 2.0 tools are changing the way we market

The advent of blogs, podcasts, and vlogs has changed the way businesses communicate with the 
press and their customers. The new media, known as Web 2.0, is more interactive and community-
oriented and has created a new style of marketing. Some businesses are ahead of the curve and 
adapting to this radical change, while others are starting to fall behind. Come to the Capital City 
Communicators 14th Annual Spring Seminar and learn about the potential and perils of marketing 
in the Web 2.0 environment.

The seminar, scheduled at the Doubletree Riverside Hotel on May 15, 2007, will feature:

¥ Keynote Speaker Greg Stielstra, author of PyroMarketing: The Four Step Strategy to 
Ignite Customer Evangelists and Keep Them For Life, discussing the impact of new media 
on “PyroMarketing.” Author Greg Stielstra is an innovative marketer, speaker, and 
consultant and has been the marketing director for numerous best-selling books, including 
The Purpose Driven Life, the best-selling hardcover book in history.  He now works as Vice 
President of Marketing for Christian Books at Thomas Nelson Publishers.  

¥ Panel Discussion #1: A Media Perspective: How Web 2.0 is Changing the Dialogue 
Between Journalists and Marketing Communications Professionals. Panelists include: John 
Foster, managing editor of Idaho Business Review; Bill Manny, managing editor of the 
Idaho Statesman; and Mark Danielson, executive news director of KTVB-TV. 

¥ Panel Discussion #2: Putting it All Together: How Organizations are Using the New Media 
to Build Community.  Panelists include: Ryan DeLuc of BodyBuilding.com, Trey Langford of 
Buildingcredibility.com, Kevin Donaldson of Ballihoo, and other Treasure Valley business 
leaders.

About CCC
Capital City Communicators is a professional organization of more than160 marketing and 
communications professionals in Idaho, primarily from the Treasure Valley.  Members are leaders 
and decision makers for corporations, non-profit organizations, government entities, and small 
businesses.  

Sponsors
Becoming a CCC Spring Seminar sponsor will help to enhance your company in the business 
community.  For a reasonable fee, you’ll receive logo recognition on printed and electronic 
materials, signage and space at the seminar to promote your company, and tickets to the event, 
where you’ll have an opportunity to network with other professionals. You’ll also receive recognition 
in the media and during CCC’s monthly luncheons leading to the seminar.

Tentative Seminar Schedule

Direct questions about sponsorship to Dave Englund, 863-9197, denglund@cableone.net



8:30 – 9 a.m.     Registration and coffee

9 – 9:40 am    Welcome

Media Habits of Today’s Youth - Mark Danielson, KTVB-TV 

9:40 – 10:40 a.m. Panel Discussion #1: A Media Perspective: How Web 2.0 is 
Changing the Dialogue Between Journalists and Marketing 
Communications Professionals

10:40 – 11 a.m.  Break, networking, and refreshments 

11 a.m. – Noon Panel Discussion #2: Putting it All Together: How Organizations Are 
Using the New Media to Build Community

Noon – 1:30 p.m.  Lunch, keynote speaker Greg Stielstra: How Web 2.0 Fans the 
Flame of “PyroMarketing” 
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Sponsorship Levels

Presenting Sponsor-$2,000 – One Sponsor
� Company name in event title.
� Eight tickets (8 tickets at $70, a value of $560) for your employees or business contacts  

to attend the spring seminar.
� Company logo on all marketing material and signage, including CCC newsletter and 

Web site with links to your company’s Web site when possible. (Sponsor supplies logo 
in .eps format.)

� Banner space to display your company banner in meeting room. (Banner supplied by 
sponsor 5’ x 2’.)

� Table space for booth in registration area.
� Company logo on printed program.
� Live mention of company during seminar.
� Reserved seating.

Gold-$500 
� Four tickets (4 tickets at $70, a value of $280) for your employees or business contacts 

to attend the spring seminar.
� Banner space to display your company banner in meeting room.
� Company logo on all marketing material and signage, including CCC newsletter and 

Web site with links to your company’s Web site when possible. (Sponsor supplies logo 
in .eps format.)

� Table space for booth in registration area.
� Company logo on printed program.
� Live mention of company during seminar.
� Reserved seating.

Silver-$250
� Two tickets (2 tickets at $70, a value of $140) for your employees or business contacts 

to attend the spring seminar.
� Company logo on all marketing material and signage, including CCC newsletter and 

Web site with links to your company’s Web site when possible. (Sponsor supplies logo 
in .eps format.)

� Table space for booth in registration area.
� Company logo on printed program.
� Live mention of company during seminar.
� Reserved seating.
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Bronze-$100
� One ticket ($70 value) for your employee or business contact to attend the spring 

seminar.
� Company logo on all marketing material and signage, including CCC newsletter and 

Web site with links to your company’s Web site when possible. (Sponsor supplies logo 
in .eps format.)

� Table space for booth in registration area.
� Company logo on printed program.
� Live mention of company during seminar.
� Reserved seating.

In-kind 
� One ticket ($70 value) for your employee or business contact to attend the spring 

seminar.
� Company logo on all marketing material and signage, including CCC newsletter and 

Web site with links to your company’s Web site when possible. (Sponsor supplies logo 
in .eps format.)

� Live mention of company during seminar.
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CCC Sponsorship Investment

This agreement will commence as of the signing of the agreement by both parties and end 
on May 16, 2007:

___________________________ (Company/Organization Name)

 to invest:

$______.00 at the _______________ Sponsorship Level,

 to Capital City Communicators.

The agreed upon amount will be invoiced by CCC within 10 days of the agreement signing, 
and expected payment is due within 30 days.

Materials from sponsor for printed material and Web site advertising are due to CCC by 
Noon on April 12, 2007.  Please mail signed contract to:

  Dave Englund
Capital City Communicators

  PO Box 8186
  Boise, ID 83707-2186

Please e-mail logo to: denglund@cableone.net 
Phone: 863-9197 

Accepted and agreed to 

This ____ day of _____________, 2007

By: ______________________________________________________________

Title: ____________________________________________________________

Name of Company/Organization: ______________________________________
 

Capital City Communicators operates as a non-profit organization under the 501(c)(3) regulations.
Tax ID # 82-0473201
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