CCC Newsletter

Welcome to the October 2006 issue of the Capital City Communicators newsletter!
IN THIS ISSUE:

· RSVP Now for the October Program: Optimizing Your Communication Strategy and Tactics
· President’s Message
· Looking for Goodies for the Holiday Raffle
· Do You Know How to Build a Better Brand? Come to the November 21 Program
· Time for a New Job?
RSVP NOW FOR THE OCTOBER PROGRAM: OPTIMIZING YOUR COMMUNICATION STRATEGY AND TACTICS
WHEN: Tuesday, October 17, 11:30 a.m. – 1 p.m.

WHERE: Cinnabar Room, Doubletree Hotel Riverside, 2900 Chinden Blvd.

PROGRAM: Optimizing Your Communication Strategy and Tactics Presented by Rafe VanDenBerg, President of Business Development Xcellerator

BDXi works with companies to significantly improve their growth and profits by optimizing their sales and marketing systems and processes. At the October lunch Rafe will share actual client results to illustrate how you can make small improvements to your existing communications strategy and tactics – and significantly enhance your ROI. Prior to founding BDXi, Rafe held a number of executive-level sales and marketing positions with such local companies as Crucial Technology and Micron.

RSVP BY FRIDAY, OCTOBER 13: Members should RSVP online through the CCC Web site (http://www.cccboise.org/member.php). Once you’re signed into the secure “Member’s Area,” scroll down to “Invitations” and click “Want to RSVP”? Nonmembers should RSVP to Gemma Utting (gemma@gemmautting.com) to confirm attendance.

PRICE: $15 for Members / $18 for Nonmembers. To save time at the registration table, please prewrite your checks for the appropriate amount. We can only accept cash or checks at the door. If you want to pay by credit card, please prepay through the CCC Web site using PayPal (www.cccboise.org/index.php, click on PREPAY), and pay by 10 a.m. on the day of the luncheon. PAYING ONLINE IS A TWO-STEP PROCESS. YOU MUST STILL RSVP WHEN YOU PAY ONLINE.

PRESIDENT’S MESSAGE
If you’re like me and work for the government, a nonprofit, or a small business, you probably don’t have the funds to beef up your marketing efforts. That’s why I love CCC programs like this month’s on “Optimizing Your Communication Strategy and Tactics.” You get professional expertise for the cost of a lunch. You can’t beat that!
-Renee Eymann
LOOKING FOR GOODIES FOR THE HOLIDAY RAFFLE
Do you have 400 T-shirts left over from your special event? How about a nifty hat or mug with your company logo? It’s that time of the year to donate your company’s goodies for the annual Holiday Raffle held during December’s luncheon. We’ll take anything you’re willing to provide. If you’d like to donate items for the raffle, please e-mail Melissa Bixby (bixbym@SLRMC.ORG).

DO YOU KNOW HOW TO BUILD A BETTER BRAND? COME TO THE NOVEMBER 21 PROGRAM
Consumers face an incredible array of choices, and have less time to make informed, discerning choices. As a result, the value of having a clear brand has never been more difficult, nor more necessary. A recent study of Northwest business executives shows that the ability to develop a clear brand difference and measure the performance of marketing are the most pressing needs of the marketing industry.

David Miller and Karl Bischoff from Seattle/Ketchum-based Phinney Bischoff Design House will review the results of the 2006 Northwest Marketing Insight Study, to help you understand the climate for marketers and the companies they represent at the November 21 meeting. The company will share tools and insights it has developed for clients such as GE, Healthcare, and Starbucks to prove the effectiveness of brand design investments, and their inspired vision for “brand design” that has led the firm to be named one of the Puget Sound’s fastest-growing private companies.

TIME FOR A NEW JOB?
Check out CCC’s job list. You may just find what you’ve been looking for! (http://www.cccboise.org/member.php)

